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2037 Will Be Our Oldest Year

m Nearly 30% of households
will be headed by a person
over the age of 65

m More than 72% of 65+ head-
of households (HOHSs) will
be white (non-Hispanic)

m 48% of 65+ HOHs will be in
single person households

m 45% male / 55% female

Source: The Nielsen Company
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Senior Population Skyrocketing

Number of people age 65 and over, by age group, selected years 1900-2006
and projected 2010-2050
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Note: Data for 2010-2050 are projections of the population.
Reference population: These data refer to the resident population.
Source: U.S.Census Bureau, Decennial Census, Population Estimates and Projections.

Source: Federal Interagency Forum on Aging Related Statistics T Older Americans 2008
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Diverse, Segmented Market
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Todayodos Presentation

AHow will seniorsbo
and behaviors drive product
development?

A What are the opportunities, the
Product concerns and the

Development

A

A Which packaging
attributes
are most
important?

A How do
food safety
and processing
play into product
and packaging
development?

A How are other food/non-food
organizations targeting seniors?

Packaqgin i
ackaging A How do we market to

this audience?
A What methods,
channels do we use?
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Health Concerns Continue to Grow

Percentage of people age 65 and over who reported having selected
chronic conditions, by sex, 2005-2006

More than 60% of adults ages 50-64 have been diagnosed with at least one

chronic health condition such as arthritis, cancer, diabetes, heart disease,
high cholesterol or high blood pressure.
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HBC Senior Focus
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http://www.stopandshop.com/
http://www.prnewswire.com/mnr/stopandshop/34519/
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Nutrition for Prevention
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Nutrition for Prevention

- Healthy antioxidants | *
Low sodium 750 mg Glucosamine H | |
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Loaded with antioxidants to take beauty beyond skin deep
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Meals For Two
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Not Eating Enough Meat 0 But They Need It

Percentage of Individuals NOT Consuming Recommended Servings from the Meat Group
based on Caloric Intake*

Females 70+
Females 60-6
Females 50-59
Females 40-49
Females 30-39
Females 20-29

Females 12-19

Females 611

Females 2-5
Males 70+

Males 60-60

Males 50-59

Males 40-49

Males 30-39

Males 20-29

Males 12-19
Males &-11
Males 2-5

(% 10%% 200 30% 400 50% 60% 0%

Source: Pyramid Servings Intakes by U.S. Children and Adults 1994-96, 1998, Community Nutrition Research
Group, Beltsville Human Nutrition Research Center, Agricultural Research Service, October 2000
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Fresh is Majority of Senior Meat Consumption

Ready-to-Eat

Number of meals that Ready-to-Heat
include a meat item prepared Or;'g gor/g %‘;tﬁe?]*
at home in an average week PTEP

Fresh Meat
Older shoppers are most
likely to prepare on a
reqular basis

50-64
65+

Source: 2009 The Power of Meat, AMI
FresuFacts www.perishablesgroup.com
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Spectra Consumer Profiles

Meat
Condiments/
Spreads

Meat Mar'inades/
Sauces/
Seasonings

Index High
with Seniors

Deli Soups Prepared Beef

and Chicken

Index Low
with Seniors

Source: Spectra Consumer Profiles
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Palatability and Functionality

crir A 7 At
‘RESH rf,‘\‘(:_f S
sauiepnes [L30T1)

-



7~ PERISHABLES GROUP®
v d Keeping Your Business Fresh®

Feeding an Aging Population

PACKAGING

www.perishablesgroup.com



Ve PERISHABLES GROUP®
AW Keeping Your Business Fresh®

Cooking for One
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